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Who are the Contributorsin the Real World?

r Middle Management

Key rolein theinitial development of the network

'-:40% “ Vertical, specialized content
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Junior f 50
> %

Key mlein the company-wide growth of the network

Horzontal content and news selection u

Senior Management
Key rolein defining the network “setting”

< 10% 0 Guidelines & Key Intemal Communication
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The Long Tail of Enterprise Generated Content
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“To find something comparable, you have to go back 500 years
to the printing press, the birth of mass media ... Technology is
shifting power away from the editors, the publishers, the
establishment, the media elite. Now it’'s the people who are
taking control” - Rupert Murdoch, quoted in Wired, July 2006




Building brands that stay in people’s hearts beyond
reason means before all starting a dialog stemming from
a model of relation and intimacy based on opennes and

listening

COMMUNITIES OF CONSUMERS
MANAGEMENT CAMPAIGN AND COMMUNITY EVENTS
CONVERSATIONAL MARKETING
WEB SENTIMENT MONITORING




Brands and Customers

As in a personal relationship, the relations between a brand and its customers is
based on transparency and mutual trust. In absence of these requirements we
cannot even think about a relation.

Corporations and brands sharing this perspective may benefit from larger sales

opportunities: customers and their circle of friends choose products and services

starting from the respect and trust earned on the market shared with the word of
mouth and, on a larger scale, on the Internet.

RESPECT AND TRUST
LISTENING
DIALOG AND ENGAGEMENT
PRESENCE
SUPPORT AND CONTINUOUS RELATION




Da New York al Giornale del Friuli
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11Giornaledel Friuli. net

Commenti Cont@tti

SFUEI DAL FRIUL LIBAR | cromuese e

AutoSMote Cronache Economia . Ewenti  HighTesh . lstruzione
Rassegna Stampa Rubriche Salute Societs  Sport | varie -
Viversil Friuli

Hosting ideale per § Joomia! ‘im
\ Hosting Linux Aruba.it ottimizzato per Joomla e altre L'ANN 0

6 applicazioni Open Source & lo spazie web che fa per te! Clicca ORA 1!

Lui torna dalla moglie e lei si vendica tappezzando BREGI0 (romache
New York con mega manifesti. La ripicca di Ya

Vaughnie Wilkins nei confronti di Charles Phillips,

consigliere economico di Obama

= LE NOTIZIE IN TEMPO REALE. LUNED!
25 GEMMAIO 2010, DALLE S ALLE 12
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Brand Digital Hub

Review Reputation, Sentiment and Values as Perceived by customers
Get “fire alerts in real time from communities of customers
Engage constantly with customers (conversations, games, surveys), get he best insight

Dialog peer-to-peer with customers. No “push actions.

Values

Editorial Keyword
Va!ues content: rational & advertising
“sentiment ol DlAn emotiona

| DIGITAL
) HUB flickr

news Widgets powered by
| WIKIPEDIA

Mobile & devices &3 myspace.

Linked w
| facebook |

Conversatlonal
Marketing




! L\Eluglﬂa

Yuum giovanni b3
Home F e Video canali

a gostiene Gio

vanni

Anché Baci perugin

PAES

(2

g DET BAll

MORETT!
Iite di 000l
pienati v

'ampinmio

Jiomerato

nummtu

e

it

TR TR

it

gMCpresenta [applicaziont Facebook

“Ritiro Birr Moretti caldo"

1ail mighiore! Vienia gimre.’

<fida la communiy ¢ diven

jred rsultati dela vosira STHEE
j undTi sallulart ikt

paogal potet® sequl

milr nlimmmﬂnrmu

!.r-‘u.ﬁ-nwa




Thank You!

Tatiana Rizzante
CEO&CTO Reply




